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The NZ Regional Economic Scoreboard takes the latest quarterly regional statistics and ranks the economic performance of New Zealand’s 16 Regional Council 
areas. The fastest growing regions gain the highest ratings, and a good performance by the national economy raises the ratings of all regions. Ratings are 
updated every three months, and are based on measures such as employment, construction, retail trade, house prices (sources at bottom). 
Taking the regions’ temperatures 

Share of NZ economy Rating
Mar-13 Mar-14

Annual growth = % 000s annual 000s annual $m annual $000s annual $m annual No. annual 5 - hot
Qtr(t) / Qtr(t-4) growth growth growth growth growth growth 1- not
Northland 2.6 159 0.2% 70 7% 396 0% 367 2.7% 85 31% 1091 40% 
Auckland 35.3 1529 1.4% 748 4% 4833 5% 675 14.3% 1018 18% 24534 20% 
Waikato 8.5 419 0.6% 203 3% 1316 -6% 362 2.8% 288 44% 3967 29% 
Bay of Plenty 5.3 278 0.3% 124 12% 889 10% 377 3.0% 155 -7% 2544 30% 
Gisborne 0.8 47 -0.2% 131 1% 249 3.8% 9 -50% 259 25% 
Hawke's Bay 2.9 155 0.0% 373 5% 340 1.5% 64 2% 1173 25% 
Taranaki 3.9 111 0.4% 61 -4% 266 15% 327 5.4% 69 24% 941 38% 
Manawatu-Wanganui 4.0 233 0.1% 110 0% 609 2% 266 -0.1% 63 0% 1859 13% 
Wellington 13.5 493 0.5% 275 0% 1479 1% 437 2.6% 315 46% 4749 15% 
Tasman 49 0.4% 134 14% 409 3.8% 24 -9% 
Nelson 47 0.4% 175 -5% 393 2.5% 24 -13% 
Marlborough 1.0 46 0.4% 174 2% 334 0.8% 25 -3% 
West Coast 0.7 33 -0.6% 151 -8% 261 0.6% 16 0% 197 52% 
Canterbury 13.2 566 1.3% 357 9% 1870 6% 433 7.7% 915 52% 7038 31% 
Otago 4.3 213 0.9% 127 8% 776 9% 326 4.2% 146 26% 1580 25% 
Southland 2.4 95 -0.1% 51 -9% 250 2% 214 -1.1% 39 36% 710 49% 
New Zealand 100 4471 0.9% 2324 4% 13821 4% 456 8.8% 3255 27% 51729 24% 
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0BThe National State of Play  

1BEmployment 2B 
Employment growth of 0.9% (qoq) over Q1 was 
stronger than expected, but the unemployment 
rate remains stubbornly high at 6%. 
Wages 3B 
Strong employment growth is being matched by 
a growing workforce. Ongoing slack in the labour 
market is keeping wage pressure low at the 
moment. 
House Prices / Sales 4B 
Low housing listings have boosted house prices, 
particularly Auckland and Christchurch. But the 
peak period of price appreciation has passed.  
Retail Sales 5B 
Annual retail sales growth has been strong. 
Future growth should be supported by firm 
consumer confidence, strong housing activity 
and high numbers of overseas visitors.   
Car Registrations 6B 
High consumer confidence continues to boost 
car sales and drive growth in new car 
registrations. 
29BConstruction 7B 
Rebuilding in Canterbury and house-building 
demand in Auckland continues to drive the solid 
construction outlook.  
Steaming  
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Sad 

 
 

 

8BNorthland 9B  
Northland’s economic performance is picking up, 
and that’s earned the region another star. The 
unemployment rate is still too high in the region, but 
employment has picked up over the past year, and 
that’s exactly what the region needs. That’s helping 
confidence pick up, and we are seeing some 
improvement in the housing market and increased 
car registrations. The construction outlook is also 
good, with a big lift in the value of consents issued 
over the past year. Guest nights and retail sales 
growth are two areas that have room for 
improvement.   

 

Auckland 10B  
Auckland was pipped by Canterbury again, and 
comes in second equal (with Otago) in the Regional 
Scoreboard rankings. But the region continues to 
hum, and scores highly on a number of measures.  
A lot of the region’s strength is stemming from high 
population growth, and housing market activity. 
Population growth and house price growth are 
stronger in Auckland than anywhere else, and that 
continues to boost residential construction, as well 
as confidence.  Consumer confidence is higher in 
Auckland than anywhere else. Combine all these 
factors, and the result is the strong retail sales 
growth seen in the region particularly over Q1. And 
car registrations also continue to lift too.   
Although the growth in value of building consents is 
not as high as the nationwide average, the value of 
construction is higher than anywhere else including 
Canterbury – so it’s still a great place to be a 
builder.   

House Prices 
27BAnnual % change to March, source: QVNZ 
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25BWaikato 11B    
Waikato is running mid-pack in the latest 
scoreboard. Consumer confidence is third only to 
Auckland and Canterbury, but that isn’t translating 
into strong retail sales growth yet. The housing 
market is not as strong as elsewhere either.   The 
construction outlook is picking up though, with a 
healthy lift in the value of building consents 
recorded in the latest Scoreboard. Employment 
growth is still a touch weaker than the national 
average, but it is moving in the right direction.  
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We need to keep an eye on the recent dip in dairy 
prices, but overall we remain upbeat about 
Waikato’s outlook. 
Bay of Plenty 12B 
The Bay of Plenty has slipped from third, back to 
mid-pack in the latest Scoreboard.  That’s a 
reflection of relatively soft readings for construction, 
guest nights and consumer confidence. Other 
activity measures are actually still holding up well, 
and are in the top half of the rankings. Employment 
growth is a standout point of strength. That’s 
helping the unemployment rate come down in the 
region, and is a great sign for the future.       
Gisborne 13B 
Economic activity remains subdued in Gisborne.  
The unemployment rate is higher than anywhere 
else, and the number of people in work is down on 
a year ago. Unlike the rest of the country, 
construction is slow in Gisborne, with a big drop-off 
in non-residential consents.  Residential consents 
are also down and, with Gisborne’s population 
falling, residential construction may continue to be 
a drag for the region.  The positive outlook for 
forestry and agriculture will hopefully help spark 
things up in the future, but right now the region is 
second to last in the rankings.  
Hawke’s Bay 14B 
The Hawke’s Bay economy remains in the bottom 
half of the rankings.  Like Gisborne, the strong 
forestry sector and strengthening meat sector 
bodes well for the outlook. But confidence is lower 
than elsewhere, and most indicators are fair to 
middling. The construction outlook has improved a 
little, but housing market activity remains subdued. 
Consumer confidence is in the lower half of the 
rankings, but retail sales growth is actually fairly 
robust in the latest results.   
26BTaranaki 15B 
Taranaki slipped from fourth to sixth in the latest 
rankings. The region still stacks up really well by a 
number of measures, but a lack of employment 
growth is an issue. The strong dairy season is a 
shot in the arm for the region, and so is the activity 
stemming from oil and gas exploration and 
extraction. The statistics show a buoyant 
construction outlook as well as high retail and car 
sales.  But confidence is lower in Taranaki than 
almost everywhere else.    A lack of employment 
growth is probably a key factor behind that lagging 
confidence. And employment growth is exactly 
what we’d like to see in order to give the region 
another star. 
Manawatu-Wanganui 16B 
Manawatu-Wanganui still looks fairly flat in the 
latest Scoreboard. The region is missing out on the 
housing and construction boom enjoyed elsewhere, 
and that will probably continue, given the flat 
population growth. Consumer confidence has 
dipped below the national average.  A lack of jobs 
growth in the region is a real problem, and the 
unemployment rate is still high. The positive outlook 
for primary goods exports should benefit the region, 
and we hope to see some improvement over 2014. 
Wellington 17B 
Wellington’s recovery continued in the last quarter, 
and the capital city is back on three stars. 
Employment is still flat and, related to that, 
consumer confidence and retail sales growth is 

below average.  And the housing market is 
noticeably weaker than the other big cities. 
But the construction outlook has really picked up, 
driven by non-residential consents. Guest nights 
are middle of the pack in terms of annual growth, 
but the lift in car registrations is not as strong as 
elsewhere.  
The purse strings were loosened a little in this 
year’s Budget, but not so much that things are 
going to turn around rapidly in the capital. 
Nonetheless, the region is moving in the right 
direction within the overall rankings. 
Nelson 18B 
Nelson remains in the bottom half of the rankings, 
with soft retail spending and construction activity 
the main drags. Another stunning summer saw 
tourist numbers surpass even last year’s, though. 
Employment numbers through the top of the South 
Island are growing, but at a rate below the national 
average. 

Employment 
28BAnnual % change to March, source Stats NZ. 
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Tasman 19B 
Tasman has staged an impressive climb up the 
rankings to fourth place in the latest scoreboard. 
The main driver was retail sales growth that 
outstripped every other part of the country.  There 
is still some way to go if spending is to return to 
pre-recession levels, though. And further 
improvement may be a big ask – construction 
activity in the region was fairly soft over the first 
quarter and employment growth has been modest. 
Marlborough 20B 
Marlborough maintains a position around the 
middle of the rankings, with no areas of particular 
weakness on show. Like much of the country, car 
sales have been strong. Low levels of non-
residential construction have been offset by a lift in 
residential building. Another good summer for 
winemakers will be a boost for the region.   
West Coast 21B 
The West Coast has slipped towards the bottom of 
the rankings this time around. The weak spot has 
been retail sales, which are well below year-ago 
levels. On a seasonally-adjusted basis, retail 
spending in the region has been falling fairly 

steadily since early 2012, a symptom of a shrinking 
population and a regional economy that has gone 
through some tough times. In stark contrast, new 
car registrations have risen strongly, which 
suggests the West Coast is not completely missing 
out on the national economic recovery. Data on 
guest nights suggest that the region’s tourism 
industry had the best summer in three years or so. 
Canterbury 22B 
Canterbury holds on to its top place in the latest 
Scoreboard, as the earthquake rebuild gains further 
momentum. Besides the boost to construction 
activity, the rebuild is also flowing through to 
stronger demand in other areas. People are moving 
back into the city, and with population growth 
comes greater household spending.  
The relatively high confidence of Cantabrian 
households is also underpinning the strengthening 
in spending. With employment ramping up and 
more visitors to the region there is much for 
Cantabrians to be optimistic about.  
Otago 23B 
Otago has surged up the rankings to share second 
place equal with Auckland in the latest Scoreboard, 
gaining a star in the process. Although consumer 
confidence in the region continues to lag many of 
the other regions, it did pick up in the last quarter, 
and retail spending has seen a material 
improvement over the past year. Employment 
growth has also been strong over the past year.  
Continued strong demand for NZ meat and dairy 
exports is likely to have supported the increased 
volumes going through Port Chalmers over Q1. A 
great ski season would be a real shot in the arm for 
the region’s impressive comeback.   
Southland 24B 
Southland picks up a star as it rises from the 
bottom to the middle of the rankings in the latest 
Scoreboard. It seems the benefits of the very 
strong dairy sector are finally flowing through to the 
region. Consumer confidence improved to just 
above the nationwide average in Q1, and new car 
sales have risen substantially over the past year. 
However, the contraction in employment and 
weaker housing market over the past year pose 
continued challenges for the region.  With the dairy 
sector a vital part of the Southland economy the 
income boost from higher dairy prices should 
hopefully continue to flow through to broader 
activity over the remainder of 2014. 
Sources: 
Population, Employment, Retail trade, Wages, 
Construction, Guest nights, regional GDP – 
Statistics NZ.  
House prices – QVNZ.    
House sales – REINZ.   
Vehicle registrations –NZ Transport Agency.    
Consumer Confidence – Westpac McDermott 
Miller.   
Housing & Investor confidence – ASB. 
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