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The NZ Regional Economic Scoreboard takes the latest quarterly regional statistics and ranks the economic performance of New Zealand’s 16 Regional Council 
areas. The fastest growing regions gain the highest ratings, and a good performance by the national economy raises the ratings of all regions. Ratings are 
updated every three months, and are based on measures such as employment, construction, retail trade, house prices (sources at bottom). 

25BTaking the regions’ temperatures 
Share of NZ economy* Rating

Mar-10 Dec-11
Annual growth = % 000s annual 000s annual $m annual $000s annual $m annual No. annual 5 - hot
Qtr(t) / Qtr(t-4) growth growth growth growth growth growth 1- not
Northland 3.1 158 0.6% 72 5% 419 5% 324 -1.3% 61 -12% 629 -9% 
Auckland 32.6 1486 1.6% 713 8% 5348 9% 521 4.2% 860 12% 17492 -8% 
Waikato 9.0 413 0.9% 197 -3% 1395 12% 331 -1.5% 239 -3% 2392 3% 
Bay of Plenty 5.1 277 0.7% 118 -3% 911 9% 348 -0.6% 113 -26% 1649 0% 
Gisborne 47 0.0% 150 13% 245 -2.5% 20 41% 228 4% 
Hawke's Bay 155 0.3% 518 1% 308 -1.2% 61 5% 777 -5% 
Taranaki 2.6 110 0.5% 58 5% 266 1% 289 -1.1% 51 -16% 581 4% 
Manawatu-Wanganui 4.9 232 0.4% 116 3% 802 5% 225 -2.3% 88 35% 1106 -9% 
Wellington 13.1 488 0.9% 273 0% 1693 7% 400 -0.5% 252 -16% 3689 6% 
Tasman 48 1.7% 119 18% 217 4.7% 30 -15% 
Nelson 46 1.5% 194 22% 350 5.6% 22 -14% 
Marlborough 46 0.7% 161 6% 294 2.6% 30 11% 
West Coast 33 0.6% 175 12% 202 0.9% 14 -34% 138 -16% 
Canterbury 15.1 561 -0.9% 310 -8% 1913 5% 369 -0.6% 400 21% 6151 -8% 
Otago 4.1 210 1.2% 129 8% 698 3% 361 2.5% 142 -15% 1129 16% 
Southland 2.3 95 0.7% 57 2% 273 -4% 327 -1.8% 53 27% 459 15% 
New Zealand 100 4405 0.9% 2237 2% 15034 8% 399 2.5% 2436 2% 37131 -4% 

* NZIER Estimates  * *Statistics NZ Population Estimates,  p.a.  
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The National State of Play 
Employment 2
Recovery in labour market fairly soft heading into 
the end of 2011, with continued decline in 
employment in Canterbury.  

Wages 3
Wage growth continues to recover, albeit from 
subdued levels, reflecting gradual improvement 
in employment demand. 

House Prices / Sales 4
A very gradual pick-up in housing market activity 
is taking place. This is helping to underpin a 
modest recovery in house prices. 
Retail Sales 5
Retail spending received a boost from the Rugby 
World Cup, iPhone sales, and reopening of 
department stores in Christchurch. Beyond these 
factors, there are signs of a gradual recovery in 
underlying households demand. 

Car Registrations 6
Car imports continue to recover from the lows 
seen in the wake of disruptions from the natural 
disasters in Japan earlier this year. 

Construction 7
While there are signs of a pick-up in construction 
activity, it remains at very low levels. Ongoing 
earthquakes in Christchurch mean potential 
delays to the rebuilding process. 
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Northland  
Northland continues to languish near the bottom of 
the rankings, despite the boost received earlier in 
the year from hosting some pool games of the 
Rugby World Cup. While the recovery in 
employment in the region is heartening, the 
household sector remains weak. Retail sales and 
consumer confidence in the region lags the 
nationwide average and the boost from hosting 
some RWC games was brief with guest nights in 
the region actually declining over 2011.  



Employment growth 
28BAnnual % change to December, QVNZ Index 
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Auckland 
The Super City remains at the top of the rankings, 
for the 10th consecutive quarter. Auckland’s firm 
grip on the top spot reflects its strong showing 
across a broad range of measures, including 
employment growth, housing market activity, guest 
nights and traffic jams.  
The hosting of key RWC games, particularly in the 
knock-out stages, provided an extra boost to 
activity in the region. Beyond this boost, which is 
largely reflected in the robust increase in 
employment and guest nights over the past year, 
the region’s relatively strong housing market activity 
is underpinning the recovery in its household 
sector. 

BWaikato 
Waikato remains in the top half of the rankings, with 
the region receiving a boost to activity from the 
hosting of RWC games. This was especially 
reflected in the relatively robust increase in retail 
sales and guest nights over the past year. 
Beyond the boost from the RWC, pockets of 
weakness in the region remain, with employment, 
house prices and construction activity lagging the 
nationwide experience. Dairy earnings have been 
good, although the spending has yet to flow 
through to the Waikato economy.  

Bay of Plenty 
The Bay of Plenty has fallen sharply in the rankings 
over the past year. From 2nd place back in the June 
quarter, the region fell to the middle of the rankings 
in the last quarter, and the slide continued in the 
December quarter with the region now at the 
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bottom of the rankings.  
This dramatic slide likely reflects the effects of the 
Psa outbreak on the kiwifruit producing region, and 
the fall-out from the Rena shipwreck on its tourism 
industry. Employment and housing market activity 
in the region declined over the past year, in 
contrast to the recovery that is generally taking 
place nationwide. These developments look to be 
weighing on its household sector, and consumer 
confidence in the Bay of Plenty now lags most 
other regions in NZ.  

Gisborne 
Gisborne currently ranks around the middle of the 
pack. The recovery in retail sales and construction 
activity in the region over the past year is 
encouraging. 
However, housing market activity in Gisborne, as 
well as employment in the wider Gisborne-Hawke’s 
Bay region, has declined over 2011. This is in 
contrast to the recovery that has taken place over 
NZ as a whole during that period. Despite these 
headwinds facing Gisborne households, consumer 
confidence in the region has held up better than the 
rest of NZ. 

Hawke’s Bay 
Hawke’s Bay remains in the bottom half of the 
rankings. This reflects weaker housing market 
activity and retail sales, relative to the nationwide 
average in NZ. Weaker employment in the wider 
Gisborne-Hawke’s Bay region is also weighing on 
the region’s prospects.  
The high NZ dollar is one headwind facing the wine 
export sector in the region. One encouraging 
development is the favourable weather conditions 
on this year’s crop yields.  

Taranaki 
Taranaki remains in the bottom half of the rankings 
in the latest scoreboard. The relatively strong 
recovery in employment demand means that 
Taranaki continues to have a much lower 
unemployment rate relative to the nationwide 
average. Despite these encouraging developments 
in its labour market, consumer confidence in 
Taranaki is the weakest of the regions in NZ. The 
decline in house prices and construction activity 
over 2011 also contrasts with the recovery taking 
place in these measures nationwide.  

Manawatu-Wanganui B
The region has improved from its bottom ranking in 
the previous quarter, but remains in the bottom half 
of rankings in the latest scoreboard. Encouragingly, 
employment has started to recover, and the 
unemployment rate in the region is now in line with 
the nationwide average. However, house prices 
and retail sales remain weaker than the rest of NZ. 
Given the importance of agriculture to the region’s 
economy, the high NZ dollar has added to the 
challenges of a difficult 2010/11 production season 
for the sector. A continued focus on paying down 
debt and rebuilding livestock levels will likely 
remain a constraint on spending.  

Wellington 
Wellington has slipped in the rankings in the latest 
scoreboard to now be at the middle of the pack. 
Despite hosting some of the RWC games in the 
knock-out stages, the positive effects have largely 
been limited to stronger retail sales.  
Employment in the region was flat over 2011 and 

the unemployment rate has risen to above the 
nationwide average, likely reflecting public sector 
cutbacks. Meanwhile, housing market and 
construction activity and the number of guest nights 
lag the rest of NZ. As a result, consumer 
confidence in the region has fallen, although it 
remains in line with the nationwide average.  

Nelson 
Nelson climbs one place in the rankings, up from 
4th to 3rd. Population growth continues to be quite 
strong, likely due to the relocation of quake-affected 
Cantabrians. This relocation has been underpinning 
the improving economic fortunes of the top of the 
South Island, where the number of jobs grew by 
12% over 2011. 
In Nelson, retail spending jumped sharply over the 
three months to December and new car sales were 
also up strongly. The only black spot was a decline 
in the value of residential construction work 
underway. Once the RWC surge was over, guest 
nights didn’t quite reach the levels seen at the 
same time last year. The poor summer weather and 
severe flooding experienced around Christmas will 
probably further dampen the usual summer influx of 
tourists.  

Ex-auto retail sales 
29BAnnual % change to December, source Stats NZ. 
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Tasman 
Tasman moves up one spot, from 3rd to 2nd. The 
story here is much the same as for Nelson; above-
average population growth (largely driven by the 
arrival of displaced Cantabrians) has provided a 
boost to employment and, in the latest quarter, a 
strong surge in retail spending. Construction activity 
remains weak, but house prices have been 
appreciating as a result of the increase in 
population. 

Marlborough  
Marlborough moved up to 5th in the rankings, 
showing broad-based strength. While the growth in 
retail spending was not as large as that seen in 
other regions, the previously weak construction 
activity in the region picked up noticeably over the 
last quarter. Stats NZ reports that overall guest 
nights for the north of the South Island appear to be 
a little weaker this summer than last, although the 
quieter winter months were a bit busier in 2011 
than in 2010. Poor weather will likely continue to 
dampen visitor numbers, notwithstanding  
“Jockey-ing” to attend one recent wedding. 

West Coast  
The West Coast slips down to near the bottom of 
the rankings. While retail spending has risen over 
the last year and house prices have held up, non-
residential construction activity has dropped off 
dramatically over 2011. New car sales are also 
quite a bit lower than they were a year ago, and 
West Coast tourism had a very slow 2011 as a 
whole. The decline in activity likely reflects the 
devastating effects of the Pike River disaster, given 
the key role the mining sector plays in the region. 

Canterbury 
Canterbury remains in the middle of the rankings, 
with many of the problems unsurprisingly arising 
from the earthquakes continuing to dog the region. 
The declines in population and employment are the 
main issues, while retail spending and house prices 
have managed to hold up quite well. Indeed, the 
housing market appears to be regaining its feet, 
with sales volumes picking up over the second half 
of 2011. Residential rebuilding still has not started 
in earnest, though, and further delays are possible 
due to ongoing seismic activity. On the other hand, 
non-residential construction figures have climbed 
noticeably as the region’s infrastructure repairs get 
under way.  
In the face of all this Cantabrians remain upbeat; 
although consumer confidence slipped a little in the 
December quarter the overall level remains higher 
than that in most other regions of the country. 

Otago B
Otago is another region that has benefitted from an 
influx of displaced Cantabrians, which has lead to a 
surge in both population and employment in the 
region. This, along with solid house price growth 
and very strong retail spending over the December 
quarter, means Otago has shot up the rankings into 
fourth place. 
The tourism industry in Otago had a decent year, 
with the number of guest nights recorded in 
December 12% higher than the same month a year 
ago. One weak spot is construction activity, 
particularly in the non-residential space. 

Southland 4
After several strong quarters, Southland slips 
slightly in the rankings. The region was the only 
one in NZ to experience lower retail sales in 
December 2011 than a year earlier, although most 
other indicators remain fairly strong.  
In particular, construction activity picked up 
considerably over 2011, unemployment remains at 
low levels and consumer confidence is now higher 
here than anywhere else in NZ. The drier than 
usual weather conditions more recently may 
provide some challenges for dairy production levels 
later on in 2012.  

Sources: 
Population, Employment, Retail trade, Wages, 
Construction, Guest nights – Statistics NZ.  

House prices – QVNZ.    

House sales – REINZ.   

Vehicle registrations –LTNZ.    

Consumer Confidence – Westpac McDermott 
Miller.   

Housing & Investor confidence – ASB.  
 


