Total market

Total Market Quarterly Comparison Q3, 2010 - Detailed Table

Total Display Total Classified Total Search and Total of QtriQtr Change Year/Year
Year Cluarter . .
($m) ($mj) Directories ($m)  Quarterly ($m) $m 5, Change

2007 1 $6.59 51242 56.82 52582

2007 2 $9.65 $13.95 58.22 531.82 §6.00  21.38%

2007 3 F12.84 516.71 51012 53067 §7.85  22.08%

2007 4 51298 $15.88 £8.99 537.85 -51.82 -4 59%

2008 1 311.54 £19.19 51513 54586 £8.01 17.86% 67.23%
2008 2 51408 5$19.15 51511 54024 $3.38 8.28% 54.08%
2008 3 315.84 £19.08 £14.90 54082 £0.58 1.05% 22.32%
2008 4 $15.76 $17.90 51457 548.23 -51.59 -3.19% 22.645%
2009 1 31204 $17.55 51877 54026 £1.03 2148 7.99%
2009 2 $16.37 517.06 519.06 55249 $3.23 6.56% 5.53%
2009 3 E17.22 £18.11 52238 557.69 £5.20 9.91% 15.80%
2009 4 $17.77 518.71 517.97 554 45 -53.24 -5.62% 12.90%
2010 1 £14.02 £20.49 £19.92 555632 50.87 1.60% 12.31%
2010 2 32060 520.85 521.65 56310 777 14.05% 20.21%
2010 3 321.44 £21.20 £25.20 867.93 54.83 7.57% 17.66%
Total 2007 $42.06 $58.06 $34.15 $135.16

Total 2008 $58.12 $75.32 $59.71 $193.15

Total 2009 $64.30 $71.43 $78.16 $213.89

Source: |ABPwC Insight 2007, 2008, 2009, 41, G2, and &3, 2010,




Total Market Growth Full Year 2007, 2008, 2009, Q1, Q2, and Q3, 2010
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Total Online Advertising Expenditure Q3, 2010
by type of Advertising

Total Display,
Total Search 221.44m, 32%
and Directores

5256.20m, 37%

Total Classified,
321.30m, 31%

Q3, 2010 Total = $67.93m

m Total Display (Sm} = Total Classified (Sm) = Total Searchand Directories (Sm)

Source: |AB/PwG Insight 2007, 2008, 2008, Q1, 02, and 03, 2010.




Search and Directories

Search & Directories Advertising Expenditure Quarterly Comparison Q3, 2010 - Detailed Table

Total Search and QtriQtr Change Year/Year

HEIT L Directories ($m) $m % Change
2007 1 F6.82
2007 2 FB8.22 140 17.30%
2007 3 1012 £1.90 18.94%
2007 4 £5.99 SE113 -11T%
2008 1 1513 614  54.38% 92 96%
2008 2 $15.11 -50.02 2.22% 80 34%
2008 3 §14.90 50,21 -1.39% 34.38%
2008 4 §14 57 -50.33 0 -2231% 44 05%
2009 1 81877 F4.20 28B.83% 27.00%
2009 2 §19.06 §0.29 1.55% 26.14%
2009 3 §522.36 £330 17.31% 50.07%
2009 4 §17.97 -54.39  -19.63% 23.34%
2010 1 f19.92 £1.95  10.85% f.13%
2010 2 §21.65 173 8.60% 13.58%
2010 3 §525.20 §3.85  12.68% 16.38%

Total 2007 $34.15

Total 2008 $59.71

Total 2009 $78.16

Source: |ABPwC Insight 2007, 2008, 2009, 21, @2, and Q3, 2010,



Search & Directories Market Growth Full Year 2007, 2008, 2009, Q1, Q2, and Q3, 2010

e

$26.00 $25.20m

524.00
00 522.36m 531,65 /

Millions

520.00

518.00

516.00 515.13m 315 11M 544 50m $14.57ry

) =1
514.00 a
| %

512.00
510.12m %8.99m

$10.00 ;}/ E—
8.22
$ |

58.00 T55aom

56.00 4

54.00 -

52.00

$UUU‘ T T T T T T T T T T
Q1-07  Qz207v Q307 Q407 @108 Q208 Q@308 Q408 Q109 Q209 Q309 Q409 Q110 Q210 Q3410

source: |AB/PwC Insight 2007, 2008, 2009, Q1, Q2, and @3, 2010.




Display



Display Advertising Expenditure Quarterly Comparison Q3, 2010 - Detailed Tahle

Year i Total Display Qtricitr Change YearYear
($m) $m %y Change
2007 1 56.59
2007 2 $8.65 53.06 44 46%
2007 2 G12.84 5319 28.31%
2007 4 312.98 50.14 1.09%
2008 1 511.54 -51.44 -11.09% GE8.29%
2008 2 514.95 5344 30.21% 52 70%
2008 3 515.84 50.86 5.45% 24 .00%
2008 4 51576 -50.08 -0.53% 20.09%
20049 1 312,94 -52.82 -17.89% 11.17%
20048 Z 516.37 53.43 26.515% 5.75%
20049 3 517.22 50.85 5.19% 8.69%
20048 4 - 50.55 3.19% 12.75%
2010 1 51492 -52.85  -15.06% 15.27%
2010 2 520.60 55.68 38.11% 25.84%
2010 3 52144 50.84 3.72% 24.07%
Total 2007 $42.06
Total 2008 $58.12
Total 2009 $64.30

Source: [ABPwWC Insight 2007, 2008, 2008, @1, Q2, and &3, 2010.



Display Total Market Growth Full Year 2007, 2008, 2009, Q1, Q2, and Q3, 2010
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Classified



Classified Advertising Expenditure Quarterly Comparison Q3, 2010 - Detailed Table

Year Cuarter Total Classified I:Jtr.l'Dtr{Zhang? YearYear
(%m) $m % Change

2007 1 51242
2007 2 $13.95 $153 11.27%
2007 3 516.71 5276 19.60%
2007 4 §15.88 -50.83 -4.97%
2008 1 519149 53.21 20.84% D2.42%
2008 2 $19.15 -50.04 -0.21% 37.27%
2008 3 519.08 -50.07 -0.47% 13.98%
2008 4 £17.90 -51.18 -6.16% 12.68%
20049 1 517.55 -50.35 -1.96% -8.55%
20049 2 517.06 -50.49 -2.79% -10.91%
20049 3 18.11 §1.05 G.19% -0.06%
20049 4 518.71 $0.60 3.31% 4.53%
2010 1 520449 51.78 9.80% 16.74%
2010 2 $20.85 §0.36 1.76% 22 20%
2010 3 £21.20 50.45 2.22% 17.70%

Total 2007 $58.96

Total 2008 §75.32

Total 2009 §71.43

Source: |IABPwC Insight 2007, 2008, 2009, 21, @2, and Q3, 2010,



Classified Market Growth Full Year 2007, 2008, 2009, Q1, Q2, and Q3, 2010
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Source: IAB/PwC Insight 2007, 2008, 2008, Q1. Q2. and Q3, 2010.




