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Mission Statement 
To help Kiwi businesspeople and householders make informed financial decisions by discussing the 
economy and it’s implications in a language they can understand.  
 
 
 
In this week’s issue…. 
 
 
• We examine retailing data from the last downturn to see which storetypes will suffer 

the most and which will chug along little affected.  
 
• The big losers tend to be bars, hardware stores, sports goods stores, takeaways, 

chemists, cars and fresh meat fruit & veges.  
 

• The housing market received some positive news for the first time in months with 
migration numbers strengthening very slightly. 

 
• By the time you read this on Thursday morning the Reserve Bank will probably have 

announced no change in the official cash rate. Scope for lower housing rates in the 
near future appears minimal. 

 
 
The Weekly Overview is written by Tony Alexander. The views expressed are my own and do not purport to 
represent the views of the BNZ.  To receive the WO plus the Offshore Overview each Thursday night please 
email me at   tony.alexander@bnz.co.nz   with ‘Subscribe” in the Subject line. To get off the list email 
‘Unsubscribe”.  
 
Feedback & Queries 
If there are any issues in the Weekly Overview you wish to comment on or you have a query about the 
economy, send me an email at tony.alexander@bnz.co.nz   Useful issues will be discussed in the WO.  
 
 
Retailing Prospects for 2008-09 
 
Last week we reported that retail spending fell 0.7% in February. With about 240,000 people directly 
employed in retailing and another 119,000 in accommodation and eating out, if we consumers pull back 
aggressively on our spending a lot of people are going to be affected – not to mention the producers of the 
80% of retail goods which are not imported, wholesalers, transport operators and so on. So what do we 
think is going to happen in retailing for the next couple of years and in particular, which types of stores will 
fare worst and which might sail through little affected?   
 
Lets look first at why the current period of retail restraint may come as quite a shock to those retailers who 
have set up shop after the last downturn ended in 2001.  
 
Growth in retail spending between 2000 and 2007 was particularly strong with the total volume of spending 
rising 4.7% per annum on average (39% in total) and spending on durable goods like furniture, appliances 
and hardware gaining 10% p.a. or 97% in total. The number of retail stores rose 11% or 4,633 from 2000 
to 2007, with employee numbers up 43,640 or 22.2% which was just above total jobs growth of 19.6%.  
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Support for the boom in retail spending came from a range of factors we don’t expect to return for some time 
– if ever. 
 
• A record net migration inflow of 43,000 people in the year to May 2003 and inflows averaging 29,000 

between 2002 and 2004. 
• Record low fixed interest rates in 2003 caused by remarkable events offshore including US deflation 

worries. 
• A 120% rise in house prices from 2001 to 2007 destroying housing affordability for average Kiwis as 

short-term investors outbid each other in a modern tulip bulb boom. 
• A one-off structural rise in job security with the unemployment rate falling to 3.4% from 7% in 1999. 
• Jobs growth averaging 2.5% per annum since 2001 which will not reoccur because of the already low 

unemployment rate and slowing labour force growth – especially from 2011 as Baby Boomers retire in 
droves.  

• A one-off boost to many family incomes from the Working for Families package.  
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 Now, not only are these factors absent but we have outright negatives. These include 
 
• Record petrol prices and escalating local and global food prices sucking household spending away from 

other areas. This happens because demand for food & petrol is relatively price inelastic. 
• House prices falling on average and cutting household wealth. 
• Investors in finance companies and managed funds experiencing negative returns with outright large 

losses for some. 
• Interest rates at well above average levels. 
• Net migration inflows running below average. 
• Consumer confidence levels well below average. 
• Tourism growth below average and total spending possibly falling.  
 
Our expectation is that retail spending growth will be very poor this year and next due to the end of the 
special boosting factors and persistence of the outright negatives. Having said that, how an individual retailer 
comes out of this tough period will depend upon them – not the economy. Determining factors will be how 
quickly one can stop any current or coming cash flow bleed, one’s ability to kick out the low profit lines and 
focus on more profitable ones, ability to stand out in what will become an increasingly crowded looking retail 
market, how well one uses new distribution methods, and how well one has used the strong period to build 
customer loyalty.  
 
For your guide the graphs we present and examine below show which storetypes tend to chug along little 
affected during a downturn and which get slammed. Interestingly, the specific types that suffer the most are 
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• Fresh meat, fruit and vegetables. 
• Takeaways 
• Hardware 
• Chemists 
• Bars 
• Recreation goods 
• Motor vehicles 
 
These are mainly areas of discretionary spending apart from motor vehicles and hardware. Furniture and 
liquor seem to suffer with a lag. The most interesting result from the analysis just below is that while 
spending on three types of durables tends to get slammed as one would expect in a downturn – motor 
vehicles, furniture, and hardware - appliance spending tends to hold up.  
 
The thick orange line in each chart shows the year on year rate of growth in total retail spending. The period 
you should be looking at is 1997-2000. The first graph shows fresh meat, fruit & veges plus supermarkets. 
Total retail spending growth was weak over 1997-99, improved a bit, then weakened again during the Winter 
of discontent into 2001. We kept buying in supermarkets – which is hardly a surprise. Maybe we shift more 
toward discount-type barns and purchase in-house brands. We severely cut back on eating the healthy stuff 
– though one can’t tell if it was the vegetarians easing off or the omnivores. Whatever it was, it is happening 
again.  
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It took a while to cut back on the drinking – but this particular series will be heavily affected by supermarkets 
selling beer and wine. Department store sales continued growing strongly during the weak period and only 
really saw a movement away of people when the domestic economy was picking up again from 2002. 
Maybe we shifted away from speciality stores to big bargain places when times were hard, then went back to 
the smaller stores when things were better. If so then the current downturn should see continued firm activity 
for the big store operators.  

-15

-10

-5

0

5

10

15

20

25

97 98 99 0 1 2 3 4 5 6 7

Liquor

Other food

RETAIL SPENDING CHANGES OVER THE CONSUMPTION CYCLE

Source : Statistics 

% annual 
average change

ALL

-10

-5

0

5

10

15

97 98 99 0 1 2 3 4 5 6 7

Takeaways Department 
stores

RETAIL SPENDING CHANGES OVER THE CONSUMPTION CYCLE

Source : Statistics 

% annual 
average change

ALL

 
Hardware store sales really took a hit in line with general economic weakening over 1998-99, dipped when 
everyone got really depressed early in 2006, recovered, but are likely to dip very strongly now especially 
with the decline in housing construction underway. Rationalisation in this sector which has seen a strong 
jump in competition in recent years seems highly likely.  
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Furniture sales dipped with the recession but really got hammered as the Winter of discontent associated 
with the new government and interest rate rises over 2000 cut in. We expect a high degree of weakness 
soon especially as weak house building means reduced need for new furniture. Personally speaking I have 
noticed more advertisements for second hand couches on the noticeboard outside the local supermarket in 
Whitby, which sort of gels with the extreme weakness being reported for used car sales. (Lost cat ads still 
seem to dominate.) People may be seeking cash flow from things not really needed now.   
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I don’t know what to say about the surge in sales of footwear stores in recent years, but near zero growth 
seems likely soon going by what happened over 1998 – same for clothing. 
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Chemists should budget for flat sales growth soon while one struggles to say anything for household 
equipment repair except maybe that people will get something repaired rather than buying a new appliance. 
The downturn over 1997 – 98 does not back up that popular theory – although the stores doing repair 
probably also sell stuff as well and that side may be what weakens during a recession. With regard to sales 
of bars – there is obviously a trend decline underway and going by 1998 a downturn will shatter the sales of 
many. Nothing jumps out with regard to an intelligent comment about accommodation. Some weakness one 
guesses.  
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General hiring of household goods tends to weaken in hard times but has some huge annual changes. Sales 
of cafes and restaurants shows no high correlation with overall growth in retail spending and going by the 
1997-98 performance acceptable activity lies ahead. Maybe that is how we shout ourselves while cutting 
back on spending on durables.  
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Spending on motor vehicles is highly pro-cyclical. By this we mean when retail spending growth is strong 
spending on cars is extra strong. And when retail spending growth is weak, spending on cars is extra weak. 
We are already receiving plenty of anecdotal feedback and actual data showing weakness in activity at car 
yards and further depressing activity seems likely this year. The sector is likely to see a large number of 
operators depart the scene.  It is hard to say what drove the changes in fuel sales from 1997-2001.  
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And for the final two areas of auto-electrical repair then automotive repair, general weakness should be 
expected this year and next though the ongoing patterns do seem quite wild. 
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If you’re interested in looking beyond this simple cyclical retailing analysis toward the long term strategic 
stuff then below are some places to start. But before you do that, consider the following graph showing how 
sales by each storetype have changed between 1995-96 when the data start and calendar 2007. Appliance 
store sales have soared 251% while bar sales have fallen 24.6%. Speaking of which, the link below is to an 
article discussing the long term decline of the pub scene in the UK.  
http://www.nzherald.co.nz/section/3/story.cfm?c_id=3&objectid=10505389 
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1 Appliances 13 Furniture 
2 Department Stores 14 Recreation 
3 Footwear 15 Motor Vehicles 
4 Hardware 16 Auto electrical smash repair 
5 Chemists 17 Takeaways 
6 Cafes & Restaurants 18 Automotive Repair & Servicing 
7 Personal & Goods Hiring 19 other retailing 
8 Clothing 20 Accommodation 
9 Other Food Retailing 21 Fresh meat fruit & veges 
10 ALL 22 Liquor 
11 Other Personal 23 Automotive Fuel 
12 Supermarket & Grocery Stores 24 Household Equipment Repair 
 25 Bars 

 
This first link from the NZ Retailers Association looks at what some consider to be the top ten retailing trends 
– not with regard to products as such but how things are sold such as self-service, blurring of sectors like 
bookshops selling coffee (bit old that one actually, even hardware stores do it). The list reads more like a 
whole lot of things to give some thought to but actually reworking what you sell and how you sell it seems 
hard based on what they list. 
http://www.retail.org.nz/top10retailtrends.html 
 
This report contains analysis of four major retailing trends. These include one stop shops versus medium 
sized specialists, retail globalisation or big foreign operators opening here, ever changing formats, and use 
of technology to cut costs.  
http://www.coriolisresearch.com/pdfs/coriolis_gs1_conference2007_trends.pdf 
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NZ ECONOMIC DEVELOPMENTS 
 
Monday 20 
Consumers More Pessimistic = unsurprising caution implied for housing & retailing.   
 
Consumer confidence measured in the One News Colmar Brunton poll for April worsened to a net 34% 
feeling pessimistic about the economy over the coming year from 25% in March and a long term average 
reading of +2%. The deterioration in sentiment over the past month does not seem all that surprising 
considering the news about petrol prices rising, discussion of higher food prices, evidence of extra 
weakening in the housing market, Fisher and Paykel’s news and predictions of house price falls. Sentiment 
is now at its worst level since -38% in May 2006.  
 
Which of course is where we have to get cautious. While we are firmly of the view that retail spending will be 
weak over the next 18 or so months you can’t just translate a weak sentiment result into a particular retail 
outcome. Research a few years ago by the Reserve Bank found little correlation between changes in 
sentiment and overall changes in household spending. And following the early 2006 collapse in confidence 
we saw the volume of retail spending rise 1.3% in the September quarter of 2006, 2% in the December 
quarter, and 3.6% in the March quarter of 2007. 
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The graph above shows some correlation between sentiment shifts and spending. But note that the 
spending line has been smoothed over six months and even then big divergences from sentiment shifts 
remain. The message then is beware excess pessimism in your retail sales projections.  
 
Migration Improves Slightly = first positive piece of housing-related data in months 
 
In March there was a net loss to New Zealand’s population from permanent and long term migration of 
1,009. Instantly in your mind there will be 
appearing images of people jumping ship 
and indignantly heading across to drive a 
big digger across the ditch. But there is 
almost always a net loss in March and it 
has averaged 818 for the past ten years. 
So the latest result was only a bit worse 
than average. It was also better than the 
net loss in March last year of 1,040 
people.  
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In fact this is the first time in 16 months that the monthly movement has been better than a year earlier. In 
fact in seasonally adjusted terms the gain for the month was 490 people which was the best result since 
September last year. If we average the past six months the underlying net annual flow is a gain of about 
3,200 people. The actual gain in the year to March was 4,675 compared with 12,090 a year ago and a ten 
year average gain of 9,775. 
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In the March quarter the number of people leaving NZ was ahead 8.2% from a year ago while the number of 
people arriving as immigrants was up 4%.  
 
All this means is that migration inflows are below average but a negative annual total is not yet on the cards. 
This is actually the first positive piece of news for our poor housing market in a very long time.  
 
 
Credit Card Spending Weak = suggests March retailing was poor 
 
The Reserve Bank reported that in seasonally adjusted terms spending using credit cards in New Zealand 
fell by a relatively large 2.7% in March after rising 0.5% in February. As the graph below shows there is not a 
particularly strong correlation between the extent of the monthly change in credit card spending and ex-auto 
retail spending changes. But the direction of change is almost always the same. So after rising slightly for 
each of the past four months it is likely that ex-auto retail spending fell away in March. If so then that would 
match the general feedback we have been receiving.  
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INTEREST RATES  
 
The Relevance Of Overseas Interest Rates 
 
A question I frequently get asked is why, if New Zealand banks are having to get one-third of their money 
from foreigners, don’t we get foreign level interest rates in New Zealand? The answer is that would only 
happen if we either lent to you in the foreign currency which you would then convert into useable NZDs, or 
we convert into NZDs but do not hedge the risk. 
 
If one borrows in a foreign currency and stays unhedged then the interest rate most definitely is nice and 
low. But should the NZD fall against that currency then one’s principal owed shoots up. This would have to 
be recorded as a paper loss which would mess up one’s accounts for that year. We banks fully hedge our 
foreign currency risk. That means when the NZD fell 10 cents in 2004 and 2006 then 13 cents in 2007 it did 
not affect us. And when it next falls 10 cents we will equally be unaffected. 
 
Of course some Kiwi borrowers can access low offshore interest rates – but before you do that perhaps it 
would be a good idea to talk to some of those borrowers in NZ and Australia who did that in the 1980s then 
saw their businesses collapse or get crunched when the NZD and AUD fell sharply against the 
deutschemark and Swiss franc.  
 
For some borrowers however it does make sense to fund in foreign currencies. If you export you should 
seek out natural hedges wherever possible and funding in the currency you get your export receipts could be 
a good idea. But be careful. If your receipts in that currency dry up and your debt remains you will be in a 
very vulnerable position. Seek advice and for goodness sakes do not base your hedging or non-hedging 
decisions on a currency view.  
 
With the Reserve Bank set to review their cash rate on Thursday morning and most data releases coming in 
weak, few in the interest rate markets expect any tightening hint from the RB. But equally an easing hint 
would be premature given that inflation is already at 3.4%, capacity availability in the economy has 
worsened in recent months, food and petrol prices continue to rise, and there are one-offs to come next 
year. These include the carbon emissions trading scheme (extremely unfortunate timing with regard to 
inflation), upward pressure on construction costs from 
tightening building standards, and the eventual feed-
through of the yet to come cyclical correction in the 
NZ dollar.  
 
Wholesale interest rates have changed little over the 
week, as shown in the graph on the right and the 
table below. 
 
 
 
 
 

FINANCIAL MARKETS DATA      
 This Week 4 wks 3 months Yr 10 yr 
 week ago ago ago ago            average 
Official Cash Rate  8.25% 8.25 8.25 8.25 7.50  6.2 
90-day bank bill   8.91% 8.88 8.86 8.74 8.01  6.4 
10 year govt. bond   6.44% 6.39 6.36 6.29 6.21  6.5 
1 year swap   8.72% 8.73 8.73 8.74 8.22  6.6 
5 year swap   7.82% 7.70 7.92 8.03 7.80  7.0 

 

5.5

6

6.5

7

7.5

8

8.5

9

9.5

2-Jul-
07

23-
Jul-07

13-
Aug-
07

3-
Sep-
07

24-
Sep-
07

15-
Oct-
07

5-
Nov-
07

26-
Nov-
07

17-
Dec-
07

11-
Jan-
08

1-
Feb-
08

22-
Feb-
08

14-
Mar-
08

7-
Apr-
08

WHOLESALE INTEREST RATES

%

90-day bank bills

10 year Govt. bonds



BNZ WEEKLY OVERVIEW 
 

0800 ASK BNZ   0800 275 269   www.bnz.co.nz 
 

Page 10    

 
If I Were a Borrower What Would I Do? 
 
First I would ask myself if I really wanted to borrow money in the first place. The previous quick road to extra 
wealth through gearing into property isn’t as safe as it seemed before – and then it was dangerous. Plus 
interest rates are at well above average levels. But given our expectation of continued high employment, 
wages growth, tax cuts, and the eventual appearance of bargains in the housing market, as long as one 
keeps debt within prudent levels, borrowing in the current environment is not necessarily dangerous.  
 
Fixed interest rates are well above average so one would only want to fix for a period beyond two years if 
one strongly valued certainty over probable cost minimisation. Floating mortgage rates are unlikely to fall 
much before the end of the year so floating is an expensive option I would not yet opt for. Given our view 
that monetary policy will be eased from December at the latest I would fix 12 months. If I were more of a risk 
taker than I am I would fix just six months. But the problem with that is I would probably switch to floating 
come October to ride falling rates but it would take a while before my floating rate reached the current one 
year fixed rate. So I’d go one year.  
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Many business borrowers are placing a very high premium on rate certainty in the current extremely 
uncertain environment. They are generally opting for fixed terms between two years and five years.  
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HOUSING MARKET UPDATE 
 
More on Queenstown 
 
We received the comment from an emailer last Thursday night indicating that just because a location may 
rank as one of the most desirable in New Zealand with obviously huge long term growth prospects, does not 
make it immune to a generalised housing market downturn. 
 
“Thought you would be interested to see this..... when we looked at this property in Queenstown the guy said 
that they were originally on at NZD1.8m.... then he emailed me last week to say that the vendor (who owns 
3) would consider offers around $1.395m..... then this morning only a week later he is saying offers around 
$1m or a deal on all three...... under a bit of pressure!!”  
 
For your guide, using more detailed data than we economists generally look at we can say some interesting 
things about the Queenstown residential property market. First, since 1992 on average the Queenstown 
median dwelling sale price has been 146% of the NZ-wide median sale price. In March this was 144%. On 
this basis you could not say Queenstown looks over-valued compared with the rest of the country. 
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Second, compared with a year ago the average NZ median dwelling sale price was up 2.1%. In Queenstown 
the annual rise was 5.2%. In the March quarter the average median NZ price was down 1.9% from the 
December quarter. It was up 0.2% in Queenstown.  
 
Third, there is no evidence that the decline in sales activity in Queenstown is any greater than for the country 
on average. 
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And fourth, while on average it takes longer to sell a dwelling in Queenstown than the country as a whole, 
there is no evidence of a blowout in this differential in recent times. 
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Why Do People Move To New Zealand? 
 
You might think someone would need to stand at the airport asking migrants why they have shifted here to 
be able to answer that question. But in the March quarter of last year Statistics New Zealand ran what they 
call their Survey of Dynamics and Motivation For Moving To New Zealand. The survey was done in 
conjunction with the quarterly Household Labour Force Survey which tells us what the unemployment rate is 
and how many people are in work. 
 
Some of the results are fascinating. First the domestic ones. Almost 26% of people shifted house in the two 
years before the survey. That is a lot of business for real estate agents, furniture removal companies, 
storage providers, and lawyers. 23% of people said they shifted for social reasons like living with others, to 
live alone, marriage breakdown etc. 5.4% moved for education reasons, and only 11.4% because of 
employment. 32% moved for economic reasons such as building a new dwelling or looking for a better 
quality or cheaper home, or the lease expiring (7.2%).  
 
17.3% cited housing reasons like their house being too big or too small and 8.2% cited their environment 
such as not liking their old town or suburb.  
 
For those moving to NZ 33% cited social reasons like wanting to raise their children here (5.4%), or to live 
with others. 16.5% came for education, 14.6% for employment, and 10.7% for environmental issues like 
health and quality of life. 
 
There are other results but what  the numbers show is that people who shift here tend to make the move 
more than we do for reasons of social issues (33.3% vs. 22.5%) and education (16.5% vs. 5.4%), with far 
less weight on economic and housing issues.  
http://www.stats.govt.nz/people/population/survey-dynamics-motivations-migration-in-new-zealand-
additional-tables.htm 
 
As to where migrants go, research from the Department of Labour suggests migrants go where migrants of 
the same sort already are! 
http://www.dol.govt.nz/publication-view.asp?ID=247 
 
Residential Investment/Construction 
 
An emailer asked  “In the NY times link you refer to they state "Residential investment accounts for 12 
percent of the Irish economy and 9 percent of the Spanish economy, compared with 5 percent in Britain and 
4 percent in the United States, according to the I.M.F" My question is: What percentage is this in NZ?” 
 
I replied… 
Just to clarify. By residential investment they mean building new and altering existing houses. In New 
Zealand over calendar 2007 residential investment made up 5.3% of GDP. I guess population growth, house 
upgrades and shifts account for a lot of the percentage in an average country and in the case of Spain it 
would be the holiday home phenomena for Poms etc. plus perhaps people going ballistic in recent years due 
to low Euro interest rates as opposed to earlier high Spanish interest rates. That would definitely help 
account for the boom in Ireland. 
 
UK Empty Apartments 
 
The following link takes you to a very depressing article about the UK buy-to-let market which boomed in 
recent years with prices tripling. I include the reference here because of the comment in the article that “Now 
repossessions are mounting and properties stand empty as many investors fail to find the tenants needed to 
cover their mortgages after a building boom flooded cities.”  
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Here in New Zealand we have yet to come across evidence of properties sitting empty any more than 
average. In fact the interesting thing we learnt almost two years ago about the Auckland inner city apartment 
market was that the vacancy rate was extremely low. Rents were low enough to clear the market. 
Extrapolating those rents to get proper valuations produces the pain being felt by investors who bought at 
over-valued prices.  
http://www.bloomberg.com/apps/news?pid=20601068&sid=alavZ8rOJcfc&refer=economy 
 
Speaking of investor pain, you may or may not have seen the report during the week of an investor in an 
apartment in a well known development on the north-east border of Auckland’s CBD selling at a no reserve 
auction for just over $58,000. They had bought at almost $350,000. The increased leasehold ground rent 
feature has been the culprit in this case and thankfully no-one views that sort of loss as representative of the 
wider market.  
 
Official Housing Data From QVNZ 
 
This week Quotable Value New Zealand released the definitive numbers on house price changes in New 
Zealand over the December quarter. These numbers are out of date but they are the accurate ones to use 
and now supersede the REINZ data for the December quarter. On average NZ house prices rose 0.4% in 
the quarter after gaining 0.3% in the September quarter and 2.8% in the June quarter. In fact in the four 
quarters leading into September the rises were 2.5%, 3.6%, 4.3% then 2.8% respectively. The bars in the 
graph below easily show the price growth slowdown.  
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Compared with a year ago prices were up 8% but clearly the underlying rate of growth over the second half 
of last year was about 1.5% - less than inflation of double that. If we look at the data at the local authority 
level we see the biggest annual gain was recorded for Waimate (south of Timaru) at 26.5%. 
http://www.waimatedc.govt.nz/Waimate/  Next was Invercargill at 22.9%, South Waikato at 19.7% then 
Masterton at 17.5%. The big losers were Opotiki (on the eastern Bay of Plenty coast) down 7.8%. 
http://www.opotikinz.com/   Next was Wairoa at -5.2%, Whakatane 4.4%, and Western Bay of Plenty -2.2%. 
 
In the Auckland area prices rose only 0.1% in the quarter to be ahead 9.2% from a year ago, Wellington 
1.5% to be ahead 9.5%, Christchurch -0.2% to be ahead 6.0%, and Dunedin -0.2% to be ahead 4.1%.  
 
In The News 
 
In this new section each week we will include links to articles in the NZ media which we feel add something 
to the picture about what is happening in the country’s residential real estate market. The list will be very 
selective rather than a bulk dump of everything out there. 
Mortgagee sales http://www.nzherald.co.nz/section/8/story.cfm?c_id=8&objectid=10503829 
Tax http://www.stuff.co.nz/stuff/southlandtimes/4486698a26783.html 
Leasehold http://www.nzherald.co.nz/category/story.cfm?c_id=28&objectid=10505012 
83% price fall http://www.nzherald.co.nz/category/story.cfm?c_id=76&objectid=10505043 
Preying on the uninformed http://www.stuff.co.nz/4488703a6619.html 
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Exchange Rates & Foreign Economies  
See the Offshore Overview 
 

Data Sources  
 
Interest rates & exchange rates RBNZ at  http://www.rbnz.govt.nz/statistics/ 
House mortgage data – RBNZ http://www.rbnz.govt.nz/statistics/monfin/rbssr/rbssrpartE/data.html 
House price information - REINZ   http://www.reinz.org.nz/reinz/public/market-information/market-information_home.cfm 
NZ economic data, most from Statistics NZ http://www.stats.govt.nz 
Government accounts, NZ Treasury at http://www.treasury.govt.nz/financialstatements/ 
Parliament, select committees, publications etc. http://www.parliament.nz/en-nz 
 
Want more detailed background information on the NZ economy? Start in these places. 
http://www.treasury.govt.nz/economy/overview 
http://www.oecd.org/country/0,3377,en_33873108_33873658_1_1_1_1_1,00.html 
http://www.rbnz.govt.nz/monpol/statements/ 
 
This publication has been provided for general information only. Although every effort has been made to ensure this publication is accurate the 
contents should not be relied upon or used as a basis for entering into any products described in this publication. BNZ strongly recommends 
that readers seek independent legal/financial advice prior to acting in relation to any of the matters discussed in this publication. Neither the 
Bank of New Zealand nor any person involved in this publication accepts any liability for any loss or damage whatsoever that may directly or 
indirectly result from any advice, opinion, information, representation or omission, whether negligent or otherwise, contained in this publication. 
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ECONOMIC DATA 
All %  Latest Previous Latest Year 2 Yrs 
  qtr only qtr only year  ago  ago 
Inflation  RBNZ target is 1% - 3% on average 0.7%  1.0 3.4 2.5 3.4 
GDP growth  Average past 10 years = 3.0%  1.0 0.5 3.1 1.5 2.7 
Unemployment rate Average past 10 years = 5.3% 3.4 3.5 ...... 3.8 3.6 
Jobs growth Average past 10 years = 1.9% 1.1 -0.3 2.5 1.4 1.6 
Current a/c deficit  Average past 10 years = 5.5% of GDP 7.9 8.4 ...... 9.0 9.0 
Terms of Trade  2.9 3.7 8.8 3.8 -1.9 
Wages Growth  Stats NZ experimental series 1.6 1.2 4.9 4.9 5.1 
Retail Sales ex-auto Average past 9 years = 3.8%. 0.0 0.1 5.2 4.1 6.1 
House Prices  Long term average rise 5% p.a. 0.4 0.3 8.0 9.7 15.3 
Net migration gain   Av. gain past 10 years = 10,400 +4,675 5,494yr ...... 12,090 9,746 
Tourism – an. av grth 10 year average growth = 5.0%. Stats NZ 2.2 2.4 2.2 2.0 0.9 
  Latest Prev mth 6 mths Year 2 yrs 
  year rate year rate ago ago ago 
Consumer conf. 10 year average = 2%. Colmar survey -34 -25 2 -4 -34 
Business activity exps 10 year average = 26%. NBNZ -6.4 2.4 17.2 24.1 5.2 
Household debt 10 year average growth = 11.3%. RBNZ 11.5 11.9 13.6 13.5 14.6 
Dwelling sales 10 year average growth = 3.5%. REINZ -32.1 -21.6 -11.3 19.4 -17.6 
Floating Mort. Rate  10 year average = 8.1% 10.69 10.55 10.55 9.80 9.55 
3 yr fixed hsg rate 10 year average = 7.9% 9.49 9.54 8.75 8.80 7.5 

ECONOMIC FORECASTS 
Forecasts at Apr 10 2008 March Years    December Years   
  2006 2007 2008 2009 2010 2005 2006 2007 2008 2009
GDP - annual average % change          
Private Consumption 4.7 2.7 3.6 0.7 1.4 5 2.5 4.3 1 1
Government Consumption 5.1 4.3 4.4 4.2 4.2 4.2 4.7 4.4 4.2 4.2
Investment 5.2 -2.3 5.1 1 3.3 3.9 -1.6 4.9 1.7 1.9
GNE 4.2 1 4.9 1.4 2.3 4.3 1 5 1.8 1.8
Exports -0.1 3.1 2.9 0.6 2.1 -0.4 1.7 3.6 1.3 1.3
Imports 4.1 -1.7 9.4 3.1 2.8 5.4 -2.8 8.9 4.1 2.7
GDP  2.7 1.5 3.2 0.8 2 2.7 1.5 3.1 1.4 1.3
Inflation – Consumers Price Index 3.3 2.5 3.4 3.3 2.5 3.2 2.6 3.2 3.2 2.7
Employment 2.6 1.7 1.8 0.2 0.4 1.6 1.4 2.5 0.7 0
Unemployment Rate % 3.9 3.7 3.4 3.7 4 3.6 3.8 3.4 3.6 4
Wages  4.6 5.5 4.6 4.2 3.3 5.1 5.5 4 4.6 3.5
EXCHANGE RATE 
ASSUMPTIONS  
NZD/USD 0.64 0.7 0.8 0.69 0.65 0.7 0.69 0.77 0.72 0.66
USD/JPY 117 117 101 112 119 119 117 112 107 118
EUR/USD 1.2 1.32 1.55 1.4 1.32 1.19 1.32 1.46 1.45 1.32
NZD/AUD 0.87 0.88 0.87 0.78 0.78 0.94 0.88 0.88 0.8 0.79
NZD/GBP 0.36 0.36 0.4 0.38 0.37 0.4 0.35 0.38 0.38 0.37
NZD/EUR 0.53 0.53 0.52 0.49 0.49 0.59 0.52 0.53 0.5 0.5
NZD/YEN 74.6 81.9 81.1 77.3 77.4 82.7 81 86.3 77 77.9
TWI 65.6 68.6 71.6 65.4 64.1 71.9 68 71.6 66.7 64.8
Official Cash Rate 7.25 7.47 8.15 7.5 5.75 6.99 7.44 8.19 8 6
90 Day Bank Bill Rate 7.55 7.78 8.83 7.54 5.81 7.49 7.64 8.77 8.19 6.06
10 year Govt. Bond 5.71 5.91 6.35 6.15 6.1 5.89 5.77 6.38 6.2 6.1
2 Year Swap 6.99 7.76 8.44 6.5 6.35 7.24 7.48 8.58 6.72 6.26
All actual data excluding interest & exchange rates sourced from Statistics NZ.  
The BNZ Weekly Overview is prepared by Tony Alexander, Chief Economist at the Bank of New Zealand. Ph  04 474-
6744. 


